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Publishers have jumped onto the digital bandwagon and have built consensus on the 
need to develop better content and do away with the over dependence on print. 
Developing digital offerings as a strong revenue stream is a totally different 
proposition. Compounding publishers' woes is the impact of the economic 
slowdown. While costs have been steadily rising, revenue growth has taken a hit. 

1. Publishing - Driven by digital trends

The publishing industry has agreed upon the need to digitize, develop better content 
and be judicious about the use of print. Developing a strong revenue stream out of web 
dollars requires innovation and a strong value proposition. Publishers have adopted a 
trial and error approach to resolving their problems. Along with developing a digital 
presence, each publisher is trying to do something unique, which means there is no 
standard formula that the industry can adopt. In such a scenario, it becomes even more 
difficult to understand how the industry is shaping up. 

This 'White Paper' intends to document some of the latest trends across the world in 
the publishing industry. It is obvious that there is a disruptive change in the way 
content  is  being  served  by  leveraging  technology.



Total Voters: 144

Categories: Technology companies (49%, 70 Votes), Consumers (24%, 34 

Votes), Publishers (14%, 20 Votes), Authors (5%, 7 Votes), Media companies 

(5%, 7 Votes), others (3%, 6 Votes)

1.1 Poll: Who is driving the Digital Transition in Publishing? 

Who is driving the digital transition in publishing?

Source: As per the poll conducted by Publishers Perspectives newsletter

IT companies

Consumer

Publishers

Authors
Media

Others

70

49% 24%
14%

5% 5% 3%

34

20

7 7 6

No of votes Percentage



The Beijing International Book Fair reflected China's booming digital 
publishing business

Sales of e books, downloaded games, apps and other digital content in China 
hit 80 billion RMB ($11.8 billion) in 2009.

2. The Booming Market - E books and Digital Content 
Boost China's $150bn publishing Media Market 

The initial statistical information stated that the $150bn applied exclusively to 
the book market. Instead, this figure represents a number given by the 
Chinese government for the overall publishing media market, which also 
includes games, app downloads, newspapers and all other manner of printed 
material. Also the figure of $11.8bn initially stated to represent sales of 
e-books, also includes, apps, games and other downloads.

Sales of e books, downloaded games, apps and other digital content grew 
dramatically hitting some 80 billion RMB ($11.8 billion) in 2009 up from 50 
billion RMB ($7.35 billion USD) in 2008. It still represents less than 10% of the 
overall publishing media market, which is valued at just over a trillion RMB 
(worth $150 billion USD and calculated as including books, newspapers, 
gaming nearly anything that is published), according to official numbers 
recently issued by the Chinese government.



E readers in particular have become a hot product. As reported, Shanda 
Literature Group the largest Chinese digital publisher released their first 
dedicated e-reader, the 'Bam book'.

China Mobile the world's largest cell phone carrier announced that it was 
building China's largest online digital bookstore. The company plans to offer 
its subscribers 3G wireless access to online publications including digital 
books, comics, newspapers and magazines some 60,000 titles in all and 
hopes to attract some 200 million users over the next five years.

E reader manufacturer 'Hanwang' in 2009, reported total sales of 270,000 e-
readers; this year the company nearly matched the number in sales in the 
first quarter alone and expects total units to surpass a million by the end of 
the year. This shows the pace of growth in the market.

Digitization is pushing publishing into “a new historical period” and offering 
“unprecedented opportunities”, according to Sun Shoushan, deputy 
director of China's General Administration of Press and Publication (GAPP), 
who made the remarks earlier this year.



3. Latest Trends and Future Technologies in E Publishing 

Producers have taken advantage of the Internet capabilities to market their content 
and profitably penetrated institutional markets and households. It is likely that e Books 
will dramatically change the publishing industry in the next few years. E Retailers and 
publishers such as Amazon.com, Bertelsmann and Britannica.com are just some 
prominent examples who have managed to penetrate the market of e Publications. 
Meanwhile mergers and alliances are reshaping the existing information and 
communication industries. Some examples are the conglomerates formed by the 
mergers of America Online and Time Warner, or Vivendi and Vodaphone.

E Ink and e Paper is expected to be the future for EP (e Publishing). E Ink combines the 
look of ink on paper with the dynamic capability of an electronic display. E Ink displays 
are being designed for many applications, including handheld devices, outdoor 
billboards, eBooks and e Newspapers. In future, it is expected that e Ink will allow 
almost any surface to become a display, bringing information off computer screens and 
into the world around us. Companies such as E-Ink, Phillips Components, Xerox and 
Advanced Display Systems are working on products for e Ink and e Paper.  

Current handheld devices with LCD 
displays are expected to be replaced by a 
new generation of mobile devices with e 
Ink displays and highly graphical mobile 
applications using 3G technologies that 
are lighter, thinner, and more readable 
and yet require much lower power 
consumption. Prototype e Ink displays 
with bright paper white backgrounds, 
readable in most lighting conditions, and 
flexible paper-thin displays have existed 
for some time (McDonough, 2001); 
however, widespread use in commercial 
handheld devices has not yet occurred.  



3.1 Children's E-Book and App Market

Apps over E-books, iPads Over Others

 

The children's market is a huge opportunity within the digital publishing 
arena.

HP was expected to launch a device called “Touchpad Tablet”. HP's new 
programming environment allows developers to easily port existing tablet 
apps to the Touch Pad, a process enabled through a new development 
framework, and HP’s cloud based operating system and other web OS 
features will enable readers to access their content from any device. 

The interactive editions for I Pad are becoming more popular in the market. 
Apple's I Books 1.2 has been launched in the UK with both Harper Collins UK 
and Pan Macmillan trying out illustrated e books on that platform. Sales of e 
books are well demonstrated already and are reaching new heights and 
Kindle dominates the market.  



3.2 Digital Devices Boom: The Importance of APIs

As per Mr. Sherry Turkle (MIT professor) “Web pages and online stores are 
now transforming into mobile devices like smart phones, tablets, connected 
readers, and more. Without getting into the technical details, these harness 
very different methods to offer the public constant connectivity to a 
ceaseless flow of information and communications”.

Reading is still the most 
efficient way to consume 
information. In fact, the 
average American reads over 
35,000 words a day (the 
equivalent of roughly one 
third of an average novel). As 
a whole, the consumption of 
the  wr i tten  word  has  
increased from 26% of the 
daily dose of information in 
1960 to over 36% in 2008. 
T h e  i n c r e a s e  l a r g e l y  
accounted for by digital 
reading.

The new digital transformation is happening across hundreds of devices, 
wired and wireless, and in dozens of different cultures and contexts, at home 
and overseas. The challenge to publishers is finding effective, appropriate 
ways to make it onto all those devices.

Content will become much more personalized, and more responsive to its 
owner's location and context, and visible via new means of discovery. This 
creates new opportunities for leveraging existing content, and creating new 
ways to spot and exploit markets.



How can this distribution opportunity be handled? 

The answer is in developing an API (application programming interface), the 
means by which content is utilized by a network of skilled developers 
developing applications for different consumer devices. Content owners 
select and place the material they want in the appropriate databases, and 
programmers use APIs to access that content and transform it into the right 
product for an iPhone, or an e reader, even the screen on a refrigerator.

Developers from connected TV manufacturers like Samsung have leveraged 
APIs from organizations like the Associated Press to put headlines onto their 
television sets. Internet enabled refrigerators are also now displaying AP 
headlines and display of meal plans or recipes are a natural next step. 
Someone with the right content will put out APIs for that kind of publishing.

Companies like Mashery offers ways that companies can expose their 
content, using APIs, to an ecosystem built of over 100,000 developers (and 
growing) worldwide. 

The New York Times, which along with several hundred applications 
consuming its content got its best seller list in prime position in the I Pad 
bookstore; USA Today, which got out one of the first I Pad apps using APIs, and 
The Guardian UK, which uses Mashery to enable the selling of content to tiers 
of partners each subscribing to different layers of access to amount and 
depth of their content services.



4. Perspectives from Exemplarr Worldwide

From Exemplarr's point of view “E-books not only offer cost benefits for the 
consumers but also provide great cost savings and increased benefits in terms of 
portability of content. However, the growth of the e books market and the push 
on the publishers to improve digital sales are going to be constant factors in the 
next few years as publishers strategize to improve their bottom lines.”

E Books - An Opportunity: Exemplarr agrees that eBooks and e Readers are 
gaining momentum and are poised to make the breakthrough that will 
significantly change the book industry. The digital advances in the book industry 
are always seen as an opportunity. Accordingly, new target groups can be 
addressed with eBooks (young consumers, sight-impaired persons, or certain 
professional groups) and those new sources of revenue can be generated by 
means of impulse buying and personalized offers. Also it is believed eBooks 
complement printed formats.

Market Barriers: According to Exemplarr, obstacles are posed by the prices of 
electronic reading devices, the lack of compatibility of the devices with different 
formats, and restrictions posed by digital rights management (DRM).

Small bookstores: Even small bookstores will have to meet the challenge posed 
by the digitizing process. Internet sales also offer smaller bookstores the 
opportunity to participate in digital business. This is because the market's 
systems enable an independent online shop to establish itself. However, 
Exemplarr believes that bookstores have a long way to catch up in this respect.

Looking to the future: E Books are changing the value chain in the book industry. 
The challenges are great for all parties involved, but Exemplarr feels that the 
opportunities are also great. This is because any companies establishing a well 
thought out position will have the prospect of additional business in the digital 
market. On the other hand, if a company fails to take the opportunity, it might find 
itself at a disadvantage with regard to the competition and may lose revenue and 
market share.



Ÿhttp://www.sourcingnotes.com/content/view/692/60/

Ÿhttp://publishingperspectives.com/2011/04/publishing-importance-of-api/
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screens/

Ÿhttp://publishingperspectives.com/2011/03/childrens-ebook-app-market-
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